limited view on what makes them unique. | love seeing the
“A-Ha” moments, when the brand messages come
together. Most recently, | was working with a firm and they
started the session saying “We are not big on glitz and
glamour. We built the company on good business and a
handshake with clients. We’re prety unsophistcated in
our approach, but clients are loyal”. That will no longer sell.
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